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of creating improved conditions, the farmer meets with the necessity of distinguishing between the results of cooperative principles properly applied and those improperly applied. In numerous surveys of farmers7 cooperative organizations there is concrete evidence of decided financial benefits accruing from successful cooperative endeavor. It would be impossible to evaluate the other benefits arising from cooperative relations. They pertain to either direct or indirect influences which tend to improve the kind, quality, and quantity of products turned out by the farmer and to increase his personal interest in the community in which he resides. Briefly stated, there are at least five kinds of benefits which flow from cooperation when successfully developed.
First, by investing capital in cooperative undertakings headed by competent managers, farmers are able to make savings which otherwise go as profits to the investors of capital, and the organizers of private corporations and businesses.
Second, by creating in a community the conditions which promote or insure a supply of high-grade products both uniform in quality and adequate in quantity, a community reputation is frequently built up which induces buyers to come directly to the farmers, who, according to the usual method at present, are obliged to go to the buyer. In this way cooperation saves for farmers considerable sums of money which otherwise figure as part of the cost of marketing. The saving thus retained for the farmers amounts to a higher price for farm products, whether it be pro-rated back to the patrons or distributed to them ip. other acceptable ways.
Third, by determining the aggregate needs of the farmers and bringing their individual orders together, cooperation increases the size of a given business so that the various articles and products desired are bought to better advantage. Thus cooperating farmers are able to save on many farming